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The Alameda Turquesa brand was founded by a mother-daughter duo, Ana and Carolina. Ana is an entrepreneur and Carolina is a
young architect with a master's degree from one of the best architecture schools in Europe. It all started with a hobby and turned
into a passionate business. This family business started in 2012 with Ana's pompom bracelet for her two daughters on Facebook.
He literally brought his bracelets to our feet. 'Matisse' and 'Santorini' pompom sandals became bestsellers. Iconic sandals worn by
every fashion star from Anna Dello Russo to Chiara Ferragni and shared Alameda Turquesa's pompom sandals on Instagram.
Three years later, 'Ariel' or They have launched another 'Pearls & Seashells' collection, which continues to be a bestseller these days,
where designs like 'Guadeloupe' are among the most recognizable brand designs. All Alameda Turquesa pieces are designed and
handcrafted with the most exquisite details, combining bold colors and textured materials. and applied by hand in Portugal. All

of them are made in Portugal, which is known as one of the most important areas for luxury shoemaking in the world.
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AMERICAN VINTAGE Emphasis on simplicity American Vintage is the authentic fashion story that fits any personality. It is a
tribute to the simplicity whose unique codes open the door to a contemporary style. The brand's trademark style is underpinned
by casual cuts and a nuanced range of colours. The use of natural materials, the quality feel of the fabrics and the vintage processing
give the pieces depth and life. Meticulous craftsmanship creates a truly sensory experience. American Vintage collections blend
fashion and emotion, creating the perfect link between seasons and generations. Serious yet authentic designs with a light touch
In 2005, young Marseille entrepreneur Michaél Azoulay founded American Vintage. Inspired by his travels to the United States, he
built his brand identity around freedom of spirit. This visionary of impeccable talent has imprinted his values into the DNA of American
Vintage, including the love of a job well done, kindness, friendliness, attention to detail that makes all the difference, and the right
dose of ease and elegance. Started a mini revolution in the fashion world, transforming the t-shirt from an everyday essential to
a collector's item







Arrels Barcelona is Javier Llaudet's dream come true. While paying homage to the Mediterranean lifestyle and showing the world
her passion and love for the arts, she was determined to unearth her grandparents' textile roots. Today, Javier carefully selects and
works with a list of world-renowned illustrators such as Jean Jullien, Malika Favre and Catalina Estrada to create the unique and
one-of-a-kind designs Arrels Barcelona is known for. Why accommodate in cold galleries when you can enjoy the sun and the
beach when art can be displayed outdoors? Arrels Barcelona is warmth and color. Joy, relaxation, vitality. Arrels Barcelona is
simply Summer. And for Arrels Barcelona, summer is much more than a season. Arrels Barcelona's mission is to "summer" the
world So, since April 2020, all Arrels Barcelona printed swim shorts are made in Portugal from recycled PET (recycled plastic
bottles) . This new material is incredibly soft and perfectly captures the richness of our prints. In addition to helping our planet, our
shorts dry much faster than before. We are also extremely proud to announce that after more than a year of testing the materials,
we have found the perfect recycled PET for our monochrome swimwear. This means that the entire range of SS22 short swimmers
will be made using 100% recycled PET. Our packaging is also environmentally friendly. This means that at Arrels Barcelona we use

recycled or biodegradable materials aimed at greatly reducing our carbon footprint.







ARZU KAPROL Arzu Kaprol made his name in the fashion world with the prestigious Beymen Academia "Avant-garde Designer"
award in 1995. In 1998, she introduced her brand to fashion enthusiasts for the first time. In 2011, Paris Fashion Week began doing
fashion shows on the Official calendar of the Fashion Federation and opened its office in Paris. Within the scope of the collaborations
that started in 2015, she exhibited a total of 3 shows, showing the combination of fashion and technology.Turkey's first hologram
fashion show in May 2015, with a multidisciplinary approach; The Digital Symphony, which combines design, music, dance and
technology, was presented on national and international platforms in March 2016 and Turkey's first digital couture show in June
2016.In 2015, created by Arzu Kaprol, one of the first prototypes of smart clothing; "Smart Jacket", which changed its function
according to air conditioning changes, was again among the leading movements of the sector.Arzu Kaprol, who describes design
as clothing architecture, makes references to the fashion culture of the future by creating timeless clothes and accessories with

a modern and unique design language and original craftsmanship that grows in the details that identify with him.
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BAGO HANDIGRAETS

BAGO includes environmentally friendly and uniquely detailed designs that support sustainable fashion and women craftsmen.
Founded by Ipek Kocatepe Dumani in 2015, BAGO offers handmade bags in different sizes and shapes in its collections. ipek
Kocatepe Dumani; After completing the Textile Development and Marketing department at the Fashion Institute of Technology
(FIT) in New York, he returned to Istanbul and brought together his 5 years of experience in major fashion brands such as Monsoon
Accessorize, Ralph Lauren and Beymen with his love and curiosity for handicrafts. She founded Bago. Collaborating with women's
committees in the Philippines, Brazil, Morocco and Turkey, Bago contains the stories of different cultures in its collections. The
colorful collections consisting of natural palm, banana tree leaves, pineapple leaves, oyster shells and mother-of-pearl are 100%
handcrafted with fine workmanship. When custom-made designs come together with amethyst, quartz, lapis, coral, turquoise
and pearls, different and exotic products emerge. Bago, the choice of stylish and unique women; offers a wide range of products

for those looking for classic or colorful elegance from day to night.




Surdurulebilir moda dlnyasina énclltk eden Bago,
cevre dostu ve dogal malzemeler kullanarak el yapimi
cantalariyla 6ne ¢ikiyor. Kurucusu Ipek Kocatepe
Dumani, buyUk moda markalarinda edindigi
tecrUbelerini el sanatlarina duydugu sevgiyle
birlestirerek Bago'yu hayata geciriyor. Filipinler,
Brezilya, Fas ve Turkiye'deki kadin komiteleriyle is
birligi yaparak koleksiyonlarinda farkli kultUrlerin
hikayelerini yansitan Bago, palmiye yapraklari,
ananas yapraklari, istiridye kabuklari gibi dogal

malzemelerle benzersiz tasarimlar olusturuyor.

ince iscilikle ortaya cikan %100 el yapimi tasarimlar

ametist, kuvars, lapis, mercan, turkuaz ve incilerle
bir araya geldiginde birbirinden farkli ve egzotik
tasarimlarla hayat buluyor. Stil sahibi kadinlarin

tercihi olan Bago, klasik veya renkli segcenekleriyle

her tarza hitap ediyor.

BAGO BK/1toHAET B ceb51 5KO/T0rMYEeCKU YACTbIE 1
YHWKQ/IbHbIE 4eTAIN3MPOBAHHbIE AN3AMHbI,
KOTOpbIe NoAaAePXKUBAIOT YCTONYUBYHO MOAY U
YKeHLUMH-MACTepoB. KoMraHus, OCHOBAHHAS MneK
Konarerne dymaHu B 2015 rogy, npea/iaraer CyMKu
PYYHOM PA6OTbI PA3TNYHbBIX PA3MEPOB U GOPM.
lNocrie oKOHYQHMS OTAENA PA3BUTUS TEKCTUASA U
MAPKETUHIA B TEXHOTOMMYECKOM UHCTUTYTE MOAbI
(FIT) B Hbto-Hopke [dymaHu BepHy1acs B CTAM6y
1 06beANHNIA CBOM 5-1€THMM OMbIT PA6OTHI C
KPYMHbIMW MOAHbBIMW 6peHAAMU, TAKUMUN KAK
Monsoon Accessorize, Ralph Lauren v Beymen. C
J11060BbIO 11 3a60TOM, /TH0OOMBITCTBOM K PEMEC/IAM
oHa ocHoBasia BAGO. CoTpyaHNYAS C XKEHCKUMMU
KOMUTETAMU HQ PuannnuHax, B bpasuauuy,
Mapokko v Typumnm, BAGO B6MpaeT B cBOU
KOMIIEKLMU MCTOPUM PA3HbIX KY/IbTYP. ApKue
13[esnunsl, COCTOSILLME M3 HATYPAsIbHbIX MA/IbM,
SIMCTbeB 6AHAHOBOIO AepeBa, AHAHACA, PAKOBUH
ycTpul v nepaamyTpa Ha 100%
M3roTAB/INBAIOTCS BPYYHYHO C BbICOKUM
MacTepcTBOM. Koraa MHAMBMAYAIbHbIE AN3AMHbI
coYeTarTCq C AMETUCTOM, KBAPLIEM, /IA3YPUTOM,
KOpa/1/1oM, 6UPIO30U U XKEMYYrOM, MOSIBSHOTCS
YHUKQ/IbHbBIE 3K30TUYEeCKMe MpomayKTbl. BAGO, BbI6op
CTU/IbHbBIX Y HETOBTOPUMAbIX XKEHLLMH,
npeanaraeT LNPOKUA AQCCOPTUMEHT MPOAYKLNMN
AJ15 TeX, KTO MLLET K/IACCUYECKYHO N

KPQCOYHYHO 3/1eFAHTHOCTb HQ KQXKAbIV AEHb.




BELMA TVICO. About the designer Belma Tvico, the eldest of three children, was born in Sarajevo, the capital city of Bosnia and
Herzegovina. She stepped into the world of fashion at a young age by closely examining the work of her aunt, who works as a
tailor. She learned construction and sewing techniques as a young girl, and later reinforced her theoretical and practical knowledge
in the Textile Technology Department of the Faculty of Technical Engineering. The first semi-couture collection, exhibited in Sarajevo,
later defined the philosophy of the Belma Tvico brand and the feminine lines of fashion personality defined by elegantly
constructed garments. After leaving Sarajevo, she continued to draw her fashion path in Istanbul, where she was appointed as
the chief designer of Big Star Jeans. There she was able to expand her expertise in textile design and creating unique pattern
styles. Thirteen years ago, after returning home, she founded her eponymous brand and gradually became a true fashion design
icon in Bosnia and Herzegovina and abroad. Today she regularly displays her collections in showrooms in Sarajevo, Paris and Milan.

She is very well known for her unigue designs for bodysuits, scarves.




Belma Tvico, Bosna Hersek'in baskenti Saraybosna'da
dUnyaya geliyor. Terzilik yapan teyzesinin ¢alismalarini
yakindan izleyerek geng yasta moda diinyasina ilk
adimini atarken, kUcuUk yasta dikis tekniklerini
ogreniyor. Teknik MUhendislik Fakultesi; Tekstil
Teknolojisi Bolumu'nde teorik ve pratik bilgilerini
pekistirirken, Saraybosna'da sergilenen ilk
yari-couture koleksiyonu, daha sonra Belma Tvico
markasinin felsefesini olusturacak zarif yapili
giysilerle tanimlanan; Persona Feminen hatlari
tanimliyor. Belma Tvico markasi, her kadinda
bulunan goérkemli katmanlamayi vurgulayarak,
zahmetsiz zarafet sergileyen siluetler sunmayi

hedefliyor. Farkli stillerle dogadan ve surekli degisen

goruntalerden ilham aliyor. Oz olarak, zamansizlik

ve vurgulanmis kadinligi 6n plana cikarirken, Belma
Tvico; mevsimden mevsime, incelik ve kabalik ya da
esneklik ve kisitlama gibi karsit hassasiyetleri

arastirarak tasarimlarina felsefi bakis agisi sunuyor.

LHunsariHep benime TBUKO, CTAPLLQAS M3 TPEX AETEM,
poaunnacsb B CapaeBo, CTosmLe BocHun 1
lepueroBuHbl. OHQ BOLLIA B MUP MOAbI B tOHOM
BO3pPACTe, BHUMATE/TbHO U3Yy4uB PABOTY CBOEM TETH,
KoTopas pa60oTa/ia MOPTHLIM. B OHOCTU AeBYLLUKA
U3YYNIIad TEXHUKY KOHCTRYUPOBAHUS U LLINTBS, A
MO3)Ke 3AKPENM/Ia CBOU TeOpPeETUYECKME U
MPAKTUHECKUE 3HAHMS HA Kageape TEKCTUIbHbBIX
TEXHOJTOMNU MHXKEHEPHO TEXHNYECKOIO
dakyneteTa. [NepBas rMoyKyTIOPHAS KO/ITEKLMS,
npeacrasaeHHaAs B CapaeBo, Mo3xe ornpenennna
¢punocopuro 6peHaa Belma Tvico v )keHCTBEHHbIE
JIMHUN MOAHOU MHANBUAYAIbHOCTU C
3/1EFAHTHbLIMUW rpeaMeTaMu ofgexxabl. [TOKUHYB
CapaeBo, OHA MPOAO/KNIA CBOU My Tb B MUPE MOAbI
B Ctambyne, rge 6bi1a Ha3HA4YeHAa r1IaBHbIM
AansaviHepom Big Star Jeans. Tam TBUKO cMOr/id
PACLUNPUTL CBOU 3HAHMS B 06/1QCTY TEKCTUIbHOIO
AN3arHA 1 CO3A0AHUS YHUKAIbHbIX Y30POB.
TovHAALQATb S1IeT HA304, BEPHYBLUNCH HQ POAUHY,
OHQ OCHOBQAJIAQ OAHOUMEHHbIV 6peHA 1 cTaa
HacTosALLEeN MKOHOW ¢ILLH-AN3ANHA B BOCHMMN 1
lepueroBuHe. CerofHsi OHQ pPerysisipHO BbICTAB/ISIET
CBOW KOJI/IEKLMW B BbICTABOYHbIX 3a/1axX CapaeBo,

MMapuxka n MuaaHa.
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bLULMINT

Brought to life in 2013 in the bustling streets of London, Bluemint's vision aims to create and elevate premium lifestyle products.
The growing international brand has focused its passion on traveling, sailing, and affordable luxury living. Once centered around
creating the pinnacle swim short, Bluemint has now elevated to collections ranging from thoughtfully crafted colourful pieces to
closet staples brought alive by a team of creative minds inspired by their years of experience. Never forgetting its Mediterranean
heritage, Bluemint captures its essence within a design where quality and fit is quintessential to its core. Bluemint is an experience

that promises to deliver brilliance for both the everyday and the extraordinary moments in life - season after season.
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BURLS BLUALA

BORIS BECKER “He is the youngest ever Wimbledon Champion and the first person to win Wimbledon twice before the age of
20." Boris Becker is a former German professional tennis player who was number 1in the world. He has been successful from the
start of his career, winning the first of his six major titles in men's singles at the age of 17. He is still the youngest Wimlbledon
Champion ever, and the first person to win Wimbledon twice before the age of 20. Boris Becker is a former German professional
tennis player who was number 1in the world. Grand Slam men's singles titles include three Wimbledons, two Australian Opens
and one US Open. He has also won five year-end titles, 13 Masters Series titles, and an Olympic gold medal in doubles. He was
named Player of the Year by both the ATP and the ITF in 1989. Boris Becker collection; It promises a very special style experience

to the self-confident, stylish, idealistic urban man with its exquisite eye for detail.




Boris Becker, tenis dunyasinin efsanevi isimlerinden
biridir. Kariyerinin baslangicindan itibaren, adini alti

buUyuk sampiyonlugun ilkini kazandigi 17 yasindaki

Wimbledon zaferiyle yazdirmistir. Hala tarihin

gelmis gecmis en geng Wimbledon sampiyonudur
ve 20 yasindan once iki kez kazanan ilk kisidir.
Ayrica, U¢c Wimbledon, iki Avustralya Acik ve bir
ABD Aclk dahil olmak Uzere Grand Slam tek erkekler
sampiyonluklarina sahiptir. Boris Becker ayrica,
bes yilsonu sampiyonlugu, 13 Masters Serisi
sampiyonlugu ve bir ¢iftler Olimpiyat altin madalyasi
ile de 6dullendirilmistir. Boris Becker koleksiyonu,
kendine gUvenen, idealist sehir erkekleri icin dzel

bir stil deneyimi sunuyor.

Gopuc Bekkep 6bIBLUNA HEMELIKNMA
pPoYECCUOHAIbHbIM TEHHMUCUCT, COMbIA MOIOAO0M
yeMnuoH YmM6140HA B MICTOPUMN U MEPBbIN
YyesioBeK, ABAXKAbI BbINMPABLUMK YiM6/140H 40 20
nem. OH Jobu/ICs yCriexa ¢ CaMOro Ha4yasia CBoeu
Kapbepbl, BbINFPAB MePBbIv U3 CBOMX LLIECTU
KPYHbIX TUTYI1I0B B MY>XCKOM OAMHOYHOM
paspsige B Bo3pacTe 17 fieT. TUTy/ibl BK/TKOYAOT
TPU Yim6140HAa, ABA OTKPbLITbIX YEMIMOHATA
ABcTpanumn m oamH OTKPbITbIV YemrmoHAT CLLA.
Bekkep TakxKe Bbirpas 13 Tutysios Masters Series
Y 30/10TYHO OJTUMIINNCKYO MeAAsib B APHOM
pa3psae. B 1989 roay oH 6bi/1 HA3BAH UIPOKOM road
ro Bepcum ATP u ITF. Konnekums bopuca bekkepa
obelaeT coBepLLUeHHO 0CObbIV CTU/Ib OIS
yBepeHHoro B cebe, CTWU/1IbHOIro, MAeas1bHOro
FOPOLACKOro MY)XYUHBbI C €ro U3bICKAHHbIM

BHUMAQHUWeM K AeTAJIAM.




LLREN UGAR

Ceren Ocak decided to pursue a career in fashion and design following a degree in business. Immediately after completing her
fashion design education at Istanbul La Salle International Academy, she joined the design team at Zeki Triko. The successful
designer who created several collections left Zeki Triko in June 2013 to design her own collections. She launched her first collection
that featured leather details for those who seek to create their own, unique styles. The designer’s collections are currently available

at Ceren Ocak Showroom and Gizia Gate.
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Christelle Nima was founded in 2019 by Petros Tsarouchas and Christy Kotsafti. Its main focus is on premium clothing for modern
and elegant women. On summer season The Sand Project by Christelle Nima focuses mainly on premium resortwear made of

high quality materials such as cotton gauze and linen gauze plus summer knitwear made of our breathable cotton and viscose

yarns. Aetherial patterns, nomadic sense, revealing cut outs and nature hues are the brand'’s signature.







LUPURS LUNDON

COPURS LONDON COPUR's is a new contemporary luxury women's clothing brand based in London and Istanbul, created by
two sisters Derya and Hulya, the main aim of the brand is to create 'wearable' designs that are highly aesthetic but stand out in
extreme product quality. Derya has lived in London for over ten years and graduated from London College of Fashion and Istituto
Marangoni. She is mainly concerned with the creative aspects of the brand and combines her solid knowledge of apparel design
technology with her international experience and strong training in fashion style, injecting this blend internally into the brand's
visual aesthetics. A graduate of the University of Hull, HUlya holds a master's degree from Istituto Marangoni and is mainly
involved in the business and management aspects of the brand and is responsible for the production of the collection. It offers
stylish individuals high-quality eclectic minimal design pieces that represent the female figure as intriguingly sexy yet refined,
leaving a significant amount of private room to the wearer. Revitalizing the personality of each look by adding its own special
touches, thus blending an exceptionally charismatic fashion sense with the energy of London while personalizing the piecesin a
unigue way. Commercial savvy as well as meticulous attention to detail with the designs that distinguish this collection in particular

and the brand in general from its peers. common feature of the couple.




Londra ve istanbul merkezli yeni bir ks kadin
giyim markasidir. iki kiz kardes Derya ve Hulya
tarafindan yaratilan marka, son derece estetik ve
yuUksek kalitede UrUnler sunarken ayni zamanda
'giyilebilir' tasarimlar yaratmayi hedefler. Derya,
markanin yaratici yonleriyle ilgilenirken, Hulya ise
is ve yonetim yonleriyle ilgilenir ve koleksiyon
Uretiminden sorumludur. Marka, yUksek kaliteli
minimal tasarim parcalari sunarak kadin seklini
ilgi cekici bir sekilde seksi ancak rafine bir sekilde
temsil eder. Her bir gérunume &ézel bir dokunus
ekleyerek kisiligi yeniden canlandirmayi hedefleyen
marka, Londra'nin enerjisiyle harmanlanarak
olaganustU karizmatik bir moda anlayisi sunar.
Tasarimlarinda ticari agidan anlayisli olmanin yani
sira detaylara gosterilen titiz bakis agisi, markayi

emsallerinden ayristiran ortak bir dzelliktir.

COPURS LONDON COPUR's 3710 HOBbIV 6peHA
COBPEMEHHOM POCKOLLIHOM YX€HCKOMW OAexKabl,
6a3upyroLmncs B JloHgoHe m Ctamoéyrie,
CO34QHHbIV ABYMS cecTpamu [depuen v Xto/ben.
OcHoBHQS Lieslb 6peHaa co34ATh «MPUrOAHbIV 419
HOCKMW» AM3AMH, KOTOPbIN OT/IMYAETCS BbICOKOMN
3CTETUKOM, HO OT/TIMHAETCSH UCK/TROYNTE/TbHbIM
KQ4eCTBOM MpoAyKumnm. [lepbs XMBET B JTOHAOHe
60/51ee gecdaTv /1eT, OHA OKOHYMIA JTOHAOHCKMM
KoseoK Moabl M IHCTUTYT MapaHroHy B MunaHe.
B 0CHOBHOM OHQ 3QHUMAETCH TBOPYECKMMM
acrekTamu 6peHaa 1 cCoYeTaeT CBOU r/1y6oKue
3HAHMS B 06/1QCTU TEXHOTOMMM AN3AMHA OAeXKAb!
C MeXXAYHAPOAHbLIM OMbITOM U r1y60KUMMN
3HAHUAMMK B 06/1QCTU MOAbI, BHEAPSIS 3TO B
BU3YQIbHYO 3CTETUKY 6peHAq. BbinyCcKHULA
Xa/1/ICKOro yHnBepcuTeTa XK/ibsl MMeeT CTeMNeHb
MArvcTpa MIHCTUTYTa MapaHroHu 1 B OCHOBHOM
3QHMMAETCSH AETOBLIMU U1 YIPABAEHYECKUMMU
acreKkTamm 6peHaaq, A TOKXKE OTBEYAET 30
MpPoOM3BOACTBO KOJI/IEKUNN. BpeHa npeanaraet
CTWIbHbIM JTFOASM BbICOKOKQYECTBEHHbIE S/1EMEHTHI
SKIIEKTUYHOMO MUHMMQ/IMCTCKOIO AM3AMHA, KOTOPbIE
N306PAXKAIOT KEHCKYIO QUIYPY MHTPUIYIOLLE
CeKCYa/IbHOM, HO YTOHYEHHOM, OCTAB/ISAS
BAQAENbLY 3HAYNTEIbHOE KO/IMYECTBO JIMYHOMO
MPOCTPAHCTBA. OXKUBAAS MHANBUAYASIbHOCTb
KaxKAoro o6pasa, 4o6aB/ISs] CBOM OCO6bIE LUTPUXM,
TAKUM 06PA30M CMELLNBAS UCK/TIOYNTENTbHO
XAPU3MATUYHOE YYBCTBO CTU/IS C SHEPIrnem
JloHaoHa, COPURS LONDON COPUR's npuaaet

nsgesimamM YHUKAIbHY O MHAOWBWAOYAJIbHOCTb.
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Dahlia Bianca was founded by Bianca Somer Turkmen with the aim of becoming more than just a brand, but a way of life with
carefully considered design details. With a young, dynamic, and modern perspective, Dahlia Bianca's versatile and timeless

designs maintain a lasting connection with its users, even years later. With a mission to highlight the positive impact of colors and

patterns on human psychology, it invites you to a unique story woven with happiness and joy.













Blooming from the crisp, lustrous folds of white poplin shirts into sculptural silhouettes of architectural proportions, the Dice Kayek
language is the unique result of a dialogue between East and West, between the ordinary and the extraordinary. With couture-level
craftsmanship and exquisite fabrics at the heart of the brand’s ethos, they have composed a unigque expression of the contemporary
wardrobe. Over the last two decades, award-winning Dice Kayek has been directed by the Ege sisters from Istanbul and Paris, Ayse
and Ece. They continue to evolve their practice, incorporating artistic projects and exhibitions, film and collaborations. Unwavering

in their vision of modern elegance, Dice Kayek embodies an intersection of experiences lead by the effortless grandeur of dressing.
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Dilek Hanif was born in Istanbul in 1962. She trained herself by taking courses such as charcoal, pattern work and fabric painting
at Mimar Sinan University, and presented her first haute couture fashion show in Hagia Eirene in 2002. 2004 Spring/Summer
collection at Paris Couture Week. He became the first Turkish designer to show a collection on this platform. There are references
from Far East cultures, especially Japan, in his designs, which mainly include Ottoman motifs. She has also been designing
ready-to-wear collections since 2013. In 2004, she presented her collection at the US Embassy in Ankara to support the "Fashion
Targets Breast Cancer" campaign led by Ralph Lauren. In the same year, he received an invitation to Lisbon for the European
Union New Members Fair. It continued to present its distinguished collections, which made an impact in world fashion, at Paris
Haute Couture Week every year. In 2011, the designer combined her talent in Couture with her entrepreneurial spirit and gave life
to the ready-made clothing brand "Dilek Hanif". In addition to being a Turkish brand that opened up to the world, it managed to

become a global brand with its sales points and production power in the international market.
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Dilek Hanif, Mimar Sinan Universitesi'nde aldigi
karakalem, desen ¢alismasi ve kumas boyama gibi
derslerle kendini yetistirerek Turkiye'de ve dinya
genelinde taninan bir moda tasarimcisi haline
gelmistir. Osmanl motiflerinin yani sira Uzakdogu

kultdrlerinden de ilham alan tasarimlariyla 2002

yilinda Aya irini'de gerceklestirdigi ilk Haute

Couture defilesiyle moda dlnyasina adim atar.
2004'te Paris Couture Haftasi'nda koleksiyonunu
sergileyerek, Turkiye'den bu platformda yer alan ilk
tasarimci olur. Hem Haute Couture hem de hazir
giyim koleksiyonlari tasarlayan Hanif, Ralph Lauren
onculugunde yurutulen "Moda Meme Kanserini
Hedefliyor" kampanyasini desteklemek amaciyla
Ankara'daki ABD Buyukelciligi'nde koleksiyonunu
sunar. DUnya modasinda ses getiren seckin
koleksiyonlarini her yil Paris Haute Couture
Haftasi'nda sunan tasarimci, 2011 yilinda hazir giyim
markasi "Dilek Hanif"i hayata gecirerek,
Couture'deki yetenegdini girisimcilik ruhuyla
birlestirir. Ardindan Turkiye'den ¢ikarak dunyaya
acllan bu marka, uluslararasi pazarda yer aldigi
satis noktalari ve Uretim gucuyle global bir moda

markasi haline gelmistir.

Lunek XaHne poaunace B Ctambyrie B 1962 roay.
OHa oby4asiack HA TAKUX KyYPCAX, KAK YIrofb,
BbIKPOMKQA M POCIINCH MO TKAHW B YHMBEpcUTeTe
Mumapa CUHAHQ, 1 MPOBESIA CBOWV MepBbIV MOKA3
BbICOKOM MOfAbl B cobope CaAToM MpuHbI B 2002
roay. Ha BeceHHe netHew Konnekumm 2004 roga
B Couture Week B Napwyke oHa CTasia NepBbIM
TYPELUKUM AN3ANHEPOM, NPEACTABUBLLKMM CBOM
MPOEKT. B Av3aviHe 6peHAa eCTb OTChITKU K Ky/TETYPAM
LanbHero Boctoka, ocob6eHHo SroHum, OgHAKO B
OCHOBHOM OHM BK/TFOYAIOT OCMAHCKME MOTHBbI. C
2013 roga XaHumo Tarkke 3aHMMaeTcs AM3ANHOM
KOIIeKLUMY roBceagHeBHOW oaexxabl. B 2004 roay
OHQ MPECTABU/IA CBOK KOJUIEKLMIO B [OCO/IbLCTBE
CLUA B AHKape B MoaaepKKy KaMAaHum «Fashion
Targets Cancer Breast Cancer», npoBOAMMOMN
Panb@domM JlopeHOM. B ToM »Ke rofy oHA roayYmaa
npurnatleHve B JinccaboH Ha 9pMapKy HOBbIX
urieHoB EBporierickoro coro3a. Ha Henerne Bbicokowu
mMoabl B [Tapuke MOAENbeP MPOAC/IKAET EXKerogHO
MpPeacTaB/ISATb CBOW BbIAAIOLLUMECS KOJITEKLMM,
OKQ3bIBAKOLLME BIIVSIHME HO MUPOBYIO Mofy. B 2071
rogy AviaviHep o6bearHMIA CBOVI TAVTAHT B 06/1QCTH
MOAbI C IPEeanpPUHUMATETbCKUM OYyXOM W1 AA1A
YKU3Hb 6peHay noBceaHeBHOW oaexxasl Dilek Hanif.
[OMMMO TOrO, YTO TyPELIKMM 6PEH OTKPbLI/ICS MUPY,
eMy yAas10Ck CTATb [7106aQ/IbHbIM 6/1arogaps CBOWM
TOPrOBbIM TOYKAM U MPOM3BOLACTBEHHOM MOLLIM HO

MEXOYHAPOAHOM PblIHKE.
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Eche appeals to women who are strong, grounded and hold their freedom in their own hands. Eche is an eco-luxury women's clothing
brand that strives to meet every moment of its customers' lives - while one of her feet is on the ground and the other is flying towards

her dreams.

Each design gives you comfort and pleasure. The garments are made with close attention to comfort and fit, while the desired sexiness
isenabled by the possibility to mix and match different items. Therefore, Eche's collections can accompany you at any time of the day.
There are no details to hinder you during long hours of meetings in the metropolis, or at brunch in the woods, or at any occasion, on
the boat, or dancing until dawn. Every fabric, every fit in the collection was created accordingly.

The luxurious touch of the materials will connect with your skin in a delicate, tactile way. Equally important is the fact that these fabrics
own certificates of fair production and come from sustainably produced forests. A new tree is planted in place of every felled tree, so
no forest or tree that allows us to breathe is harmed. We work every day to meet these hard-to-find conditions. Producing every stitch
with an impeccable finish by emphasizing on details and craftsmanship. You'll feel comfortable in each of our items while the quality

will allow you to use it for many years to come.

As we build our creation process with sustainability in mind, our biggest brand statement is our commitment not to harm any living
being. We want to ensure that a luxurious feel can be achieved without the death of billions of silkworms. Vegetable, natural fibers
obtained from trees have the same touch and are even healthy for your skin. Each tree is replaced with a new one, ensuring durabil

ty and peace of mind.

We are grateful to everyone who joins us on this journey. We wish that our designs will be good for your soul, increase your energy and
bring happiness! | wish each of us the chance to make all their beautiful dreams come true.




Eche, glcly, saglam ve 6zgUrligunu kendi ellerinde
tutan kadinlara hitap ediyor. Eche, musterilerinin her
anina uyum saglamayi hedeflerken ayni zamanda
cevreye duyarli [Uks Urunleri ile yuksek standartlari ve
degerleri olan bir markadir.

Bir ayagi yerde, diger ayadi hayallerine dogru ucan
kadinlara yonelik tasarimlar sunar.

Giysiler, rahatlik ve uyum agisindan titizlikle Uretilirken,
farkli parcalar karistirip eslestirebilme imkaniyla, arzu
edilen ¢ekiciligi yansitir. Bu nedenle, Eche koleksiyonlari
gunun her saatinde size eslik edebilir. Metropolde uzun
saatler sUren toplantilarda, ormanda brunch yaparken,
teknede veya sabaha kadar dans ederken sizi
engelleyecek herhangi bir sebep s6z konusu olmaktan
cikar.

Malzemelerin luks dokunusu, hassas ve dokunsal bir
sekilde cildinizle uyum saglar. Esit derecede dnemli
olan bir baska husus da, bu kumaslarin adil Gretim
sertifikalarina sahip olmasi ve surdurulebilir
ormanlardan elde Uretilmesidir. Kesilen her agacin
yerine yeni bir agac dikilir, boylece hicbir orman veya
agag zarar gormez.

"Her dikisi kusursuz bir sekilde Uretirken ayrintilara ve
el isciligine nem veriyoruz. Her bir Grinumuzde rahat
hissedeceksiniz ve kalitesi uzun yillar boyunca
kullanmaniza olanak saglayacak.

Surdurulebilirlik ilkesiyle yaratma surecimizi
sekillendirirken, en blyUk marka beyanimiz hicbir
canliya zarar vermemektir. Milyarlarca ipek béceginin
Olumu olmadan |IUks bir hissi saglamak istiyoruz.
Adaclardan elde edilen bitkisel, dogdal lifler ayni
dokunusa sahiptir ve hatta cildiniz i¢cin daha saglkldir.
Her agag, dayaniklilik ve huzuru korumak icin yeni bir
agacla yer degistirir.

Bu yolculugumuza katilan herkese minnettariz.
Tasarimlarimizin ruhunuza iyi gelecegdini, enerjinizi
arttiracagini ve mutluluk getirecegini dileriz! Her birimize
guzel hayallerimizi gerceklestirme sansi dilerim.”

Eche npuBAeKAeT CU/IbHbIX, yBEPEHHbIX B cebe
MKEHLLMH, KOTOPbIE AEPsKAT CBOK CBO6OAY B CBOMX

pyKax. Eche - 3To 3KO/THOKCOBbIN YXEHCKMY 6peHa
oAeXKabl, KOTOPbIV CTPEMUTCS YAOBIETBOPUTE KAXKAbIM
MOMEHT XKN3HU CBOMX KITMEHTOB, KOrAA OAHA HOra Ha
3emsie, Q APYras N1eTUT K CBOMM MEYTAM.

Kaykabivi An3aviH MpuHOCUT BAM KOM@POPT u
yaoBosbCTBUe. OAexAA U3roTABINBAETCS C 0OCOOLIM
BHUMQHWEM K KOMPOPTY M MOCAAKE, A KeaemMas
CEKCYQ/IbHOCTb AOCTUIAETCS BO3IMOXKHOCTHIO
KOMOWHWPOBATL PA3HbLIE MpPeaMeTb!. [103ToMy
KonneKumm Eche MoryT cornpoBox<aaTh BAc B 1t060e
BpEMS CyTOK. HET Aetarievi, KoTopble Obl MELLQ/IA BAM BO
BpeMs AOsIrMX 4YaCoB BCTPEY B MEranomce, Uim rpu
6paHYe B f1eCy, v B 71060V CUTY QLMK HA J10AKE, UM
TAHLYS A0 YTPA. KaxKaas TKAHb, KAXKAAS MOCAAKA B
KO/IIEKLMM OblIQ CO34AHA COOTBETCTBYHOLLIMM OOPA30M.

PocKkolHOe MPUKOCHOBEHME MATEPUATIOB HEXXHO U
TAKTW/IbHO COEAMHNTCS C BALLIe Koxkew. Kpome Toro,
BQXKHO TO, YTO 3TV TKAHUW MIMEIOT CEPTUPUKATHI O
CrpaBeAIMBOM MPOU3BOACTBE W MPOVICXOAAT U3
YCTOMYMBO MPOM3BOAMMBIX JIECOB. 30 KAXKAbIM
CcpybrIeHHbBIM AEPEBOM BbICAXKMBAETCH HOBOE, TAKMM
06A30M, HM OAMH S1EC WV AEPEBO, MO3BOSIOLLEE HOM
AbILLATE, HE MOCTpaAaeT. Mbl paboTaem KaxKabIV AeHb,
YTO6bI BBIMNOTHUTE T TRYAHO HAXOAMMbIE YC/10BUS.
[Npon3BOAS KAXKABIV LLIOB C 6€3yMpeyYyHOM OTAE/TKOM,
QKLEHTUPYS BHUMAHME HA AETAIFX U MACTEPCTBE. Bbl
6yete YyBCTBOBATL CE6S KOMGBOPTHO B KAYKAOM HALLIEV
BelLLM, O KQYeCTBO MO3BOJIUNT BAM MCMO/Ib30BATH €€
MHOro et Brepes. TaK KAK Mbl CTPOMM HALL MPOLEeCcC
CO34QHMS C yHETOM YCTONYNBOCTH, HALUMM CAMbBIM
BQXKHbIM 3a51B/IEHWEM 6peHAa 9BI9eTCH HaLle
0653aTe/1bCTBO HE HAHOCUTbH BPEL HA OAHOMY XKUBOMY
cyLecTBy. Mbi XOTUM 06eCreymTb BO3MOXKHOCTb
LAOCTUXKEH WS POCKOLLHOMO OLLyLLeHMT 6e3 rinbesnv
MWIIMAPAOB LENKOMPSA0B. PacTuTenbHble,
HQATYPA/IbHbIE BO/TOKHA, MOAYYEeHHbIE 13 JepeBbEB,
VIMEIOT TOT YKE MPUSATHBIV OLLYLLIEHNE U AAXKE MO/IE3HbI
/19 BALLen Koxxu. Kaxxkaoe cpybrieHHoe aepeBo
3aMeHseTcs] HOBbIM, 06ecrneymBas rnpoYHOCTb M
criokovicTBue. Mbl 671QroAapHblI KAXKOOMY, KTO
nprcoenmnHIeTcs K HOM B 3TOM ryTeLleCTBUM. Mbl
yKenaem, YTobbl HALLW AM3AVHbI 6blv Moae3Hb! A5
BaLUe AyLLM, MOBBILLQIM BALLY SHEPIMIO U MPMHOCKIIN
cyacTee! XKenar KaXKaomy 13 HaC BO3IMOXKHOCTU
OCYLLIECTBUTL BCE CBOM MPEKPACHbIE MEYTHI.
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LLINA LINARDAR]

Founded by a mother-daughter duo in the sunny city of Athens, Greece in 2014, Elina Linardaki is a luxury shoe brand built from
humble beginnings and made-to-order. The family business started with a small collection of sandals embellished with
poMm-poms, semi-precious stones and crystals. He then became a worldwide sensation. He made Elina Linardaki famous for her
bold and colorful embellishments as a shoe designer. Every year, she added intricate production techniques, items from the 70s
folk, everyday life, Moroccan patterns, max jewellery, kitsch and natural Greek scenery. With the goal of keeping traditional Greek
craftsmanship practices alive while creating and maintaining artisanal works, the brand now celebrates craftsmanship and innovative

design to create unique pieces that will be cherished and admired forever. .
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Resort wear for life. Believing in longevity, we use breathing natural fabrics ornamented with local craftsmanship and a touch of
Mediterranean chic. Erw's fifth collection, SS23, with the motto “living my best life” offers day-long pieces that can simply turn into
occasion wear with our statement accessories for those who don't want to interrupt fun to dress up. The brand attaches great

importance to a feeling of exclusivity, thus limiting its presence to its Gocek store as well as few top notch concept stores.
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LTUILL GORAL

Fueled by her love for travelling, Mara wanted to share her passion with every woman and take them on an unforgettable journey
to her birthplace, through the poetry of garments. Born and raised in Greece, she always felt the sea calling to her and enjoyed
carefree strolls on the beach. Having studied in France, she became passionate about fashion and was inspired by the effortless
Parisian style. Today, Mara remains true to the dictates of high aesthetics, as she works tirelessly on new pieces for the modern

world traveler through her brand, Etoile Coral, combining fabrics to create a unigque story, a memory about a time and a place.




Yunanistan'da dogup buyuyen Mara, seyahat etme
sevgisini ve bu tutkusunu tum kadinlarla paylasip,
onlari dogdugu yere unutulmaz bir yolculuga
clkarmak ve ‘kiyafetlerin siiriyle’ hayallerindeki
yerlere goéturmek istiyordu. Fransa'da okudugu
donemde moda tutkusu ve dogdal Paris tarzindan
ilham alan Mara, denize olan diskUdnlugunu de
sentezleyerek yUksek estetik dikta'larina sadik
kallyor ve Etoile Coral markaslyla modern diinya
gezginleri icin yeni pargalar Uzerinde yogun bir
sekilde galisiyor, kumaslari birlestirerek zamana

ve yerlere 6zgu benzersiz bir hikaye olusturuyor.

HanonHeHHas 1t060Bbt0 K MyTeLlecTBmaM, Mapa
XOTes1a MNoAE/INTHCH CBOEW CTPACTbIO C KAXKAOM
SKEHLLMHOMW M OTIPABUTE MOK/IOHHMKOB B
He3a6bIBAeMOE MyTelLIeCTBME K MECTY CBOEIO
POXKOEHNST Yepe3 rMo331i0 OAeXKAbl. POAMBLIAACS
M BbIPOCLLAS B [peLinim, OHQ BCErAA YyBCTBOBA/IA
30B MOPS M HAC/IAXKAA/IACE 6€33060THbLIMM
APOrYAKAMM [0 MASXKY. [1onyymB o6pa30BaAHME
BO @paAHLMM, AN3AVIHEP YBAEKIACH MOAOW 1
BOOXHOBU/AACH HEMPUHYIKAEHHbIM MAPUKCKUAM
crunem. CeroaHsa Mapa ocTtaeTcs BepHOM

T,Oe6OBC7HMQM BbICOKOW SCTETUKMU, HeyCTaHHO

,OO6OTC757 HQa4 HOBbIMW BelLlaMW 19 COBPpeMeHHOro

MyTeLLECTBEHHMKA B PAMKAX COOCTBEHHOIO 6peHaa
Etoile Coral 11 KOMGUHMPYS TKAHM, HTOObI CO3A4ATh

YHUKQIbHYHO CTOPUIO, NMAMSTb O BREMEHU 11 MeCTE.
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FINL PLOPLE GUMMUNITY

The idea of creating Fine People Community as a brand was born during the most challenging pandemic period in our lives so far.
In this period, perhaps for the first time, we completely turned inward and began to reconsider our connections with those around
us, the society we live in, nature, living things, and our true home, the Earth. All of this made us realize our 'real' needs such as love,
belonging, trust and self-compassion, and how we try to fill all these needs with endless consumption. Then we said that there is
definitely another way. We can create a community that will make us feel good while consuming what we need, while nourishing
ourselves from being in it. Because we are all in the same boat. And as Hubert Reeves said, "If we win our war with nature, we will
lose inthe end." That's why the "Fine" in our brand comes from the state of being "well" and feeling good in every sense. We selected
all our fabrics in our production from only organic certified and pure fabrics, and we designed a social responsibility project in such
away that each product purchased will provide another goodness. This is exactly where the commmunity of our dreams comes together;
Fine People Community. Just like you, those who have the same dream as us; We are in the place where we dream of being together
with those who value themselves, others, all living creatures and our home earth.




“Fine People Community'i bir marka olarak yaratma
fikri, hepimizi hayatlarimizda simdiye kadar en ¢ok
zorlayan pandemi déneminde dogdu. Bu dénemde
belki de ilk kez tam anlamiyla icimize donduk ve
cevremizdekilerle, icinde oldugumuz toplumla,
dogayla, canlilarla ve asil evimiz olan Dunya'yla
baglantilarimizi gézden gecirmeye basladik. TUm
bunlar bize sevgi, aidiyet, glven ve 6z sefkat gibi
‘gercek' ihtiyacglarimizi ve tum bu ihtiyaclarimizi
nasil da bitmeyen bir tuketimle doldurmaya
calistigimizi anlamamizi sagladi. O zaman dedik
ki, mutlaka baska bir yol vardir. Hem ihtiyacimiz
olani tuketirken, hem de icinde olmaktan
beslenecegimiz, bize kendimizi iyi hissettirecek
bir topluluk olusturabiliriz. CUnku hepimiz ayni
gemideyiz. Ve Hubert Reeves'in dedigi gibi “Eger
dogda ile savasimizi kazanirsak sonunda biz
kaybedecegiz.’ O yUzden markamizdaki «Fine», her
anlamda «iyi olma» halinden ve iyi hissetmekten
geliyor. Uretimlerimizdeki tim kumaslarimizi
sadece organik sertifikall ve saf kumaslardan
sectik ve alinan her Urinun baska bir iyiligin

yapllmasini saglayacagdi sekilde bir sosyal sorumluluk

projesi kurguladik. iste o hayallerimizdeki

toplulugun bir araya geldigi yer tam da burasi; Fine
People Community. Ayni senin gibi, bizimle ayni
rlyayi gorenlerle; kendisine, digerlerine, tum
yasayan canlilara ve ana yuvamiz olan diinyaya
deger verenlerle bir arada olmayi hayal ettigimiz

yerdeyiz."

Wpesa coznaHug Fine People Community Kak
6peHaA PoanIACh B C/IOXKHbIV Mepuron naHaeMUM.
B 370 BpeMsi, MoXKasiy i, BriepBble Mbl MMO/IHOCTbIO
3AMKHY/IMCb B cebe v CTasiv rnepeocMbICINBATH
CBOW CBSI31 C OKPY KAIOLLIMIMU, OBLLIECTBOM, B KOTOPOM
YKUBEM, MPUPOLOM, YKUBbIMU CYLLIECTBAMM U HALLINM
WCTUHHbBIM JOMOM 3emMsien. Bce 310 3acTaBim/io HAC
OCO3HQATh HALLIW «HACTOSLLIME» TOTPEOHOCTU, TAKUE
KaK 10608k, MPUHAAIEXKHOCTb, JOBEepUe 1
cocTpagaHue K cebe, 1 To, KaK Mbl MbITAemMcs
YA0OBNETBOPUTH BCE 3TO 6ECKOHEYHbIM
notpebreHuneM. Toraa Mbl CKA3a/au, YTO
oripenesieHHO eCTb APYrou rlyTb: Mbl MOXKeM CO34ATb
COO6LLECTBO, B KOTOPOM Mbl 6yAeM YyBCTBOBATL
cebs1 XOPOLLIO, MPUO6PETAs TO, HTO HAM HYXKHO.
[oTomMy UTO Mbl BCE B OAHOWM /IoAKe. M KaK CKasasl
XbrobepT Pu1B3: «EC/IN Mbl BbIMIPAEM HALLY BOVHY
C MPUPO[OK, Mbl B KOHLIE KOHLIOB Mpourpaem». Bot
noyemMy «Fine» B HaLLeM 6bpeHae UCXOOUT U3
COCTOSHMS «XOPOLLIO» U XOPOLUEro CaMOYyBCTBUS
BO BCEX CMbIC/IAX. Mbl OTOMPQAIY BCE HALLW TKAHM
TOJ/IbKO U3 OPraHNYECKUX CEPTUDULIMPOBAHHbIX
W YUCTbIX TKAHEU, 1 Mbl pa3pa6oTasiv MPOeKT
coumnasibHOM OTBETCTBEHHOCTU TAKMM 06pPA30M,
YTOObI KQXKAbIV MPUOBPETEHHbIV MPOAYKT
npuHocus eLe 60/1bLLe fosb3bl. VIMEHHO 34eCh
cobupaeTcs COObLLEeCTBO HALUE MEUYTbI: TAK XKe,
KOK U Bbl, TE, KTO MEYTAET O TOM )K€, YTO U Mbl. Mbl TOM,
rge MeytaeM 6biTb BMECTE C TeMU, KTO LIEHUT cebs,
APYrx, BCEX XXUBbIX CYLLECTB 1 HALLY POAHYHO

3eMJIro.
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CIABORGHINI re-invents the approach to accessories; exciting design brought to life with Italian craftsmanship, bolstered by a
growing global cormmunity. Established in 2016 by Florentine entrepreneur-designer Barbara Borghini, GIABORGHINI is named
after her daughter Ginevra, a powerful source of inspiration. In a male dominated industry, GIABORGHINI organically comes together

inspired by and led by women - female empowerment being one of the main pillars of the brand.




GIA BORGHINI, aksesuarlara yaklasimi yeniden

sekillendiren bir markadir; italyan el isciligiyle

hayat bulan heyecan verici tasarimlari, bUyUyen
kuresel topluluguyla desteklenir. Floransali
girisimci tasarimci Barbara Borghini tarafindan
2016 yilinda kurulan GIA BORGHINI, ilham kaynagdi
olan kizi Ginevra'nin adiyla anilir. Erkek egemen
bir endUstride, GIA BORGHINI kadinlar tarafindan
ilham alinarak ve kadinlarin 6nderliginde organik
olarak bir araya gelir — kadinlarin gtclendirilmesi
markanin ana direklerinden de biri olur. Bu sebeple
GIA BORGHINI, kadin gcunu ilham alan bir marka
olarak ortaya cikar ve kendine 6zgu tarzi, dunya

genelinde bir hayran kitlesi olusturur.

GIABORGHINI 3aHOBO n3obpetaeT noaxod K
akceccyapaM. 3axXBATbIBAKOLUMNA AN3AUH
BOIM/IOLLAETCS B XM3Hb 61aroqapsi UTAsIbSHCKOMY
MQCTepPCTBY, MOAAEPKUBAEMOMY PACTYLLNM
MUPOBbIM coobLecTBOM. KomraHusa GIABORGHINI,
ocHoBaHHas B 2016 rogy ¢1opeHTUACKAM
AN3ariHeEPOM-NIpeanpuHuMaTenemM bapb6apor
BoprvHu, Ha3BAHA B YeCTb ee goYepiu [KUMHEeBPb!
MOLLHOIO MCTOYHMKA BAOXHOBEHMS. B nHAycTpuuy,
B KOTOPOW AOMUHUPYIOT My»KYmHbIl, GIABORGHINI
OPraHM4YHO 06beaUHSIET U BOOXHOBISIET XKEHLLMH
rpogeccroHasI0B, A PACLUMPEHME MPAB U
BO3MOXHOCTEW YKEHLUMNH IBASETCS OAHOM U3

OCHOBHbIX LieHHOCTe 6peHaa.
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JIMBA UFFIGIAL

JIMBA was co-founded by sisters Zeynep & Naz. Zeynep studied Fashion Design at Fashion Institute Of Technology in New York and
after working in the fashion industry at Galeries Lafayette for several years, she joined forces with Naz who graduated from Business
Administration at Ecole Superieure de Commerce International in Paris and spent time working across several continents where
she found the inspiration she later brought to JIMBA. The sisters together as business partners launched JIMBA in 2018. Meet JIMBA.
A Luxury handbag collection for the cosmopolitan women. The brand combines traditional craftsmanship with sleek and simple
designs to create a line of bags with a captivating spirit. JIMBA gives every woman a clean subtle power statement. The designs
are energetic, elegant and charming. The name JIMBA has been chosen because of its meaning: ‘Full of Love'. All JIMBA bags are
100% handmade with excellent traditional craftsmanship in a local atelier in Istanbul. The designers are always in search of the

best and most original fabrics collected during their trips around the world. The passion of the artisans is reflected in the detailed
finishing of each piece.




JIMBA, Zeynep ve Naz adli iki kardes tarafindan
kurulur. Zeynep, New York'ta Fashion Institute Of
Technology'de Moda Tasarimi okur ve Galeries
Lafayette'de birkag yil boyunca moda endustrisinde
calistiktan sonra, ileride JIMBA'ya getirecegi ilhami
bulmak icin bircok kitada calisan Naz ile birlesir.
iki kiz kardes is ortaklari olarak 2018 yilinda JIMBAlyI
kurar. JIMBA, kozmopolit kadinlar ig¢in IUks bir el
cantasl koleksiyonudur. Marka, geleneksel
zanaatkarligi sik ve sade tasarimlarla birlestirerek
bUyuleyici bir ruha sahip ¢canta serisi olusturur.
JIMBA, her kadina temiz bir glg ifadesi verir.
Tasarimlar enerjik, zarif ve ¢ekicidir. JIMBA ismi, '‘Ask
Dolu' anlamina geldigi i¢in segilmistir. TUm JIMBA
cantalari, istanbul'daki yerel bir atélyede mikemmel
geleneksel zanaatkarlikla %100 el yapimidir.
Tasarimcilar, dinya ¢capinda yaptiklari gezilerde
topladiklari en iyi ve en 6zglin kumaslari ararlar.
Sanatkarlarin tutkusu, her parcanin detayli bitisinde

ve gbz kamastirici guzelliginde hayat bulur.

JIMBA 6b11a ocHOBAHA cecTpamum 3eviHer 1 Has.

3eniHern n3y4aaa an3aviH ogexxasl B

TeXHOIOrM4YeCKOM MHCTUTYTE MoAbl B Hbto Mopke

Y, MPoPAbOTAB HECKO/ILKO /IET B MHAYCTPUA MOAbI
B Galeries Lafayette, o6beamnHMIQ yCcuams c
cecTpou. Ha3 oKoHYMIA QaKy/IbTET 4E/10BOIO
aAMUHUCTPUPOBAHMS B Ecole Superieure de
Commerce International B [Napuxe v paborana Ha
HEeCKO/IbKWX KOHTUHEHTAX, rAe HaLuaAd
BOOXHOBEHUE, KOTOpOeE roxe ripuHecsia B JIMBA.
Lenossie naprtHepsbl 3arycrvav JIMBA B 2018 roay.
[Mo3HakombTech ¢ JIMBA — konnekumen
POCKOLLIHBIX CYMOK A1 KOCMOMOUTUYHbBIX
YKeHLUWH. BpeHa coyeTaeT TpaauLoHHoe
MQCTePCTBO C 3/1€FAHTHbIM U MPOCTbIM AN3AHOM,
CO340aBAs JIMHUIO CYMOK C yXOM O4QPOBAHMUS.
JIMBA QEeT KQXKAOM XKEHLLUMHE YACTOE U TOHKOE
BbIPQYKEeHMe BHYTPEeHHeM cubl. Au3aiH
SHEPrUYHbIM, 3/IEFAHTHbIV 1 04APOBATE/IbHbIM.
HazsaHune JIMBA 6b1/10 BbI6PAHO 13-30 €ro
3Ha4YeHus: «[ToTHbIN TI06BU». Bce cyMKmn 6peHaa
Ha 100% mn3roToB/1eHbI BPYYHYO C MNPeBOCXOAHbIM
TPAAUNLIMOHHbLIM MACTEPCTBOM B MECTHOM ATE/IHE
B Crambyne. AusarviHepbl Bcerga HaxoaaTcs B
MOUCKE Ty HLLUNX N OPUTMHAIbHbBIX TKAHEW,
CO6PAHHbIX BO BPEMS] MYyTELLECTBUM 10 BCEMY MUPY.
CTpacTb MACTepPOB OTPAXKAETCS B TLLATE/IbHON

oTAesiKe Ka)XKaoro nsgesins.
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KUTNIA, taking its inspiration from Kutnu that is a traditional fabric of Gaziantep, Turkey. In order to adapt this national value to
today's modern World KUTNIA established in 2016. KUTNIA produces its own fabrics and 40-50% end product of its collections are
100% Kutnu fabric. Brand considering the terms of social sustainability values, with a mission to teach and pass an almost vanishing
traditional profession to skillful younger generations. KUTNIA offers an eclectic lifestyle due to Kutnu's colorful and striped essence,
and has a wide range of a collection from clothing to home textiles. Kutnu fabrics are woven on handloom by craftsmen and each
product carries its own private signature which makes all of them unique. Kutnu that had almost been forgotten, turned into a
new brand as KUTNIA to reach into the future. Brand's ultimate goal is to transform a traditional value from its lands into a globally

known and loved mark, and to carry Kutnu workmanship to the new generations by increasing the number of the craftsmen of
Kutnu
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LIGIA ISTANBU,

We know that the water and environmental pollution caused by the textile sector is extremely harmful to humans and our environment.
The raw material of polyester and similar synthetic substance that we find in most clothes is petroleum. Therefore, we believe in
slow fashion and minimum consumption with high quality and time less products for conscious consumers with the principle of
reducing chemical use and clean production. Our mission has been to create a beautiful and sustainable fashion brand that
expresses itself both creatively and globally. We love our planet. We believe in individuals and the collective power of conscious

consumption. Sustainable and conscious consumption is the key to a better future for all of us.




“Moda sektoru tarafindan kaynaklanan su ve gevre
kirliliginin insanlar ve gcevremiz icin son derece
zararli oldugunu biliyoruz. Giysilerimizde bulunan
polyester ve benzeri sentetiklerin zararli ham
maddelerine karsi, kimyasal kullanimini azaltma ve
temiz Uretim prensipleriyle bilingli tUketiciler icin
yUksek kaliteli, zamansiz ve az tUketimli Grlnler
sunarak ‘Slow Fashion’ felsefesine inaniyoruz.
Misyonumuz, hem yaratici hem de kUresel olarak
kendini ifade eden, glzel ve strdurulebilir bir moda
markasi yaratmaktir. Gezegenimizi seviyoruz.

Bireylerin ve bilingli tuketimin kolektif glcinu

destekliyoruz. SUrdurulebilir ve bilingli tiketimin,

hepimiz icin daha iyi bir gelecegin anahtari

olduguna inaniyoruz.”

MbI 3HQEM, YTO 3ArPS3HEHNE BOAbI 1 OKPY KAKOLLIEN
cpenbl, BbI3BAHHOE MHAYCTPUEN MOAbI,
Upe3BbIYAMHO BPEAHO A9 /II0AEN U HALLEMN
OKpy»KaroLen cpeabl. Mbl BEpuM B priocopmro
"Slow Fashion", npeasiaras BbICOKOKQYECTBEHHbIE,
BeYHbIE 1 MAIOMNOTPEBIFEMbIE MPOAYKThHI A/S
CO3HQATE/IbHbIX MOTPEOUTENNEN, 3ALLUMLLIAS UX OT
BPEAHOIO ChIPbS M3 MOINICTEPA U AHATOTMYHON
CUHTETUKM, COAEPXKALLIENCH B HALLIEN oaexae, C
MPUHLNIAAMYN COKPALLEHNS UCMOIb30BAHMS
XUMUKATOB U YUCTOIO MpomM3BOACTBA. HaLLa Muccums
CO340Tb KPACUBbIV 1 YCTONYMBBLIV MOAHbLIV 6PEHA,
KOTOPBbIV BbIPAXKAET ceb51 KK TBOPYECKU, TAK U
r7106as1bHO. Mbl 106MM HALLY MIQHETY. Mbi
rMoAAePKNBAEM KONINTEKTUBHYIO CUY JIOAEN U
Co3HaTe/IbHOE rnoTpebieHme. Mbl CHUTAEM, YTO
YCTOM4YMBOE 1 OCO3HAHHOE MOTPEbIEHME AB/IAETCH

K/TIOYOM K 7lydiuemy 6yayluemy s Bcex Hac.
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LILY & ROSE is a success story that began in 2012 of two young women Liana and Roys who shared a dream, that inspired other
young entrepreneurs to start their own vision. Roys, born in Istanbul, studied graphic design at Pratt Institute in New York. After
graduation, while working at a graphic design company she met Liana born also in Istanbul. Very quickly they realized that they
had a common business vision and decided to join forces and build their company together. They named to their brand from
their own nick names, and thisis how the brand LILY & ROSE was born! In 2018, they have tragically lost Liana Hananel. As a founding
member; her spirit and energy will remain in every collection... LILY & ROSE provides contemporary designs that stand out. As the
brand is rapidly increasing its presence worldwide with the inspiration behind each collection is multiculturalism along the motto
“following the sun 365 days. Every LILY & ROSE piece is unique with trademark handcrafted embroidery and gold plated accessories.
It is also known for superior fabrics, innovative and comfortable cuts. Prior to release of every collection, each product is tested by
an outside thirdparty professional to ensure health safety and quality use. Now, the brand is reaching people around the world

through selective retailers from Mediterranean resorts to the Caribbean, Africa and Europe.
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LUG VON 5164

GUl Agis: Creative director and founder of Lug Von Siga GuUl AJis; She studied Fashion Design at Milan Istituto Marangoni after her
undergraduate education in English Language and Literature and completed her master's degree in fashion design at Politecnico
Di Design University. After her graduation, she worked in many fashion houses and companies in Milan and Istanbul. Later in 2010,
he decided to create his own ready-to-wear brand with the abbreviation Lug Von Siga. His respect for his own heritage and culture,
and his love for printing, fabrics and embroidery, have made LVS known on a global platform. He likes to collaborate with many creative
artists from different disciplines from all over the world. LUG VON SIGA: Lug Von Siga is a modern clothing brand based in Istanbul,
named after its creative director Gul Adis in 2010. In addition to staying true to its cultural heritage, Lug Von Siga was founded as a
result of a strong determination and dream, fully opening its doors to the world. ‘In my collections, the basic element is interpreted
with comfortable and feminine forms. At the same time, the goal is to have fun with her wardrobe and appeal to a dynamic woman
with different pieces of each other.” Gul AJis connects a different story in each of her collections and provides the unity of casual and
elegant pieces enriched with ornamentation and embroidery techniques, inspired by sportswear. Patterns and embroideries are
specially designed by Gul Agis in each collection and become the most important details. ‘I generally prefer to use materials such as
natural fibers, cotton and silk. Embroidery, details and prints are the DNA of LUG VON SIGA!







LUNA MIA

Luna Mia was inspired to create child pyjamas with matching teddy bears to make bedtime more fun in which they would love to
get ready to fall asleep. We characterise sleepwear by its 100% cotton premium quality fabrics and timeless styles to create a distinctive

bedtime ritual in which our most valuables little ones get excited for the bedtime.

It has been proved in numerous studies, that there is science behind the connection a child has with her teddy bear. We believe this
magical stuffed bear is the symbol of childhood and can be a perfect friend for kids since it is soft, cute and comforting thing that
they can hug and play with. Therefore, we create matching kid and teddy bear pyjama set to evoke a sense of peace and comfort

for kids during the bedtime.

Our teddy bears are specially manufactured for Luna Mia by using the new and finest materials and fully conforms to CE and EN71

European Safety Standards. It is hand washable and safe for all ages with its embroidery eyes, nose and mouth details.




Luna Mia, cocuklarin uykuya hazirlanmaktan keyif
alacaklari uyumlu oyuncak ayilarla eslestirilmis
pijama takimlari Uretir. %100 pamuklu kaliteli
kumaslari ve zamansiz tarzlariyla uyku kiyafetlerini
karakterize eder ve en degerli kiicUklerimiz igin
ayirt edici bir uyku ritGeli yaratir. Cocuklarin
ayllariyla olan baglantisinin arkasinda bilim oldugu
bircok arastirmada kanitlanmistir. Luna Mia'ya gore;
bu sevimli oyuncak ayi cocuklugun semboltdur ve
yumusak, sevimli ve rahatlatici bir etkisi vardir. Bu
nedenle, cocuklarin uyku sirasinda huzur ve rahatlik
hissini uyandirmak icin eslestirilmis cocuk ve
oyuncak ayl pijama takimlari Uretirler. Sevimli
ayiciklar, Luna Mia tarafindan 6zel olarak Uretilmis
olup, yeni ve en kaliteli malzemeler kullanilarak
tamamen CE ve EN71 Avrupa Guvenlik Standartlarina
uygun olarak imal edilmistir. Nakis gz, burun ve
agiz detaylariyla el yikamaya uygun ve tum yas

gruplarr icin guvenilirdir.

JlyHa Mua BAOXHOBMW/IACH CO34AHUEM OETCKUX
MKAM C MSAFKUMU MEABEXXATAMM, YTO6bI CAENATh
MpPOoLECC 3aChbinaHus 6o/1ee yBIeKATE/IbHbIM U
MHTEePECHbIM A1 MQIEHbKUX AETEN. HaLua oaexxaa
4715 CHQA OT/IMYAETCS] TKAHSIMU MPeMU1asibHOro
KayecTBa 13 100% x/10MKa 1 6€3BpeEMEHHOro CTU/IS,
YTObbI CO34ATH OCOBbIV PUTYAIT NEPES CHOM, KOTOPbIN
3AQCTABUT HALLUMX MA/IbILLIEN C HETEPNEHNEM XAATb

BpemMs CHQ.

MHOXKeCTBO Mcc/1eAoBAHMY MOATBEPIKAAET, UTO Y
AeTeur ectb 0cobas CBS3b CO CBOMMM MAMKUMMN
UMPYLUKAMM. Mbl cYUTAEM, 4TO STOT MArUYECKMMI
MenBEXXOHOK ABJIHETCH CUMBOJIOM OETCTBA U1 MOXKET
CTATb MAEA/IbHbIM APYrOM 4719 AeTer 6/1aroqaps
cBoey MSATKOCTU, MNJIOTE U YIOTHOCTU. HOBTOMy Mbl
Cco34aeM KOMI/IEKTbI AETCKUX MVMKAM C
MenBe)XXOHKOM, ‘-ITO6bI,£{eTVI 4YyBCTBOBA/JIN cebs

KOM®OPTHO M CMIOKOKMHO BO BPEMS CHA.

Hall meanBeXxoHOK crieLmnasibHO U3roToB/ieH A8
JlyHa Mua 13 HOBbIX U JTyHLLINX MATEPUA/IOB, 1
MO/TIHOCTbKO COOTBETCTBYET €BPOMNENCKUM
cTaHgapTam 6e3oriacHocTy CE 1 EN71. OH nerko
CTUpaeTcs BpPYYHYro 1 6e3ornaceH 418 AeTen
nto6oro Bo3pacta 61arogaps BbILLUTEIM 71Q3AM,

HOCY U PTY MeABEXKOHKA.

WA
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In 2015, a fashion brand was born to accompany you on a journey from day to night with Maison La Plage. From the moment the

spring breeze touches your face, the silks, linens, and satins that brush against your shoulders evoke a festival-like atmosphere

with their colors, models, and patterns.

Founded by Ceylan Perahya in Istanbul, this brand takes the resortwear perception to the next level and opens up a new segment
with its unique pattern designs and details. After completing her law degree and working in the field for a while, she pursued her
true passion for fashion and went to Paris to study Design Management at Parsons Paris, starting to work in this field afterwards.

The seeds for MLP were sown while working as a buyer at the Department Store.

Emphasizing the importance of discovering new places and cultures in this creativity adventure where travels play the most

effective role, they enjoy bringing them to life in Istanbul under the hands of the most talented artisans
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Me369 is energy, It is passion and creativity. A fresh up-to-date Style & Language, The everyday you, and when you are feeling

special It's your ME time, all day long.




Me369, bir enerji kaynagidir, tutku ve yaraticilikla
doludur. GUnUmuz stil ve diline uygun, siradan

seni yansitirken &zel hissettigin zamanlarda da

senin icin vardir. Me369, gln boyunca senin

"Ben" zamanindadir.

Me369 - 3T0 sHeprus, 3To CTPACTb U
KpeaTMBHOCTb. CBEXKNIA M COBPEMEHHbIV CTU/1b
M A3bIK, TBOW 060A3 MOBCEAHEBHOM XXU3HM, A
Koraa Tbl YyBCTBYyeLLb cebg 0COOEHHbIM, 3TO

TBOE BpeMsd, BeCb [1EHb.
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Mehry Mu, founded by Gunes Mutlu in 2010 with dreamy ideals; The brand of bags with a "soul", in the words of the designer,
prepared with local production. The elegant collections, obtained by collaborating with craftsmen from different disciplines, carry
colorful stories of love and adventure with nostalgic and romantic elements in balance. It started with his surrender to the shoot.
His first career step, which he took with the entrepreneurial spirit of his family, was an online shopping website focused on fashion
and decoration, and this process helped him realize the lack of bags that appeal to his taste. Mehry Mu designs are nowadays
popular with international names such as Jennifer Lawrence and Olivia Palermo, Net-a -The center of attention of cult fashion
addresses such as Porter.com and Le Bon Marché Paris. As a mother of two, Gunes Mutlu built her brand on human and artistic
values, along with all fairy-tale and luxury notions. In order to embody this idealism, Mehry Mu donates some of the revenue from
sales to the Red Children's Association, which supports children and young adults under its wings. Among the artists who
produce special works within the framework of this concept; illustration artist Paige Gemmel, visual art duo Pinar & Viola, artist
and cartoonist GUrbuz Dogan Eksiodlu and contemporary weaving artist Firat Neziroglu. Why bags with a soul? Because Gunes
Mutlu believes that everything is interconnected with a single collective consciousness and designs her designs based on this
miracle. sees it as a part of it. In the chaos of the world, Mehry Mu is on her way with imagination and compassion.

"

o it PR
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MOVOM was founded in 2014 by Buket Sarar in Istanbul. After her graduation from Yeditepe University's Fashion and Textile Design
program, she started working as an art director in films & commercials. Yet, her true passion was creating fashion designs that would
praise the beauty in each women. Realizing that building a global fashion brand would require the help of spirited friends, she teamed
up with two people who were to help transforrm MOVOM from dream to reality. Aytug Suvari was an engineer with a talent for building
strong business relationships, whilst Cozde Gultekin had a magic touch when it came to finding the best materials and making
sure they were made with impeccable craftsmanship. MOVOM's first swimwear collection debuted in 2015, and quickly sold out. Worn
by some of the country's most famous and glamorous celebrities, word of mouth spread and a new generation of women embraced
the belief that swimwear can look luxurious and be functional at the same time. MOVOM is constantly evolving, experimenting with
new Mmaterials and designs in the pursuit of high-end swimwear that is also eco-friendly and socially responsible. Playing with the
finest fabrics which vary from textured to smooth, glowing to matte; each garment is designed with the highest quality materials and
carefully produced to be used day to night. With the elegantly manufactured high-end products, MOVOM's goal is to make long

lasting apparels which are sustainable.







MR, MUUB

“The Mediterranean inspires passion like no other place.”

It's from this passion that Mr Mood was born as a brand willing to capture this summery mood and translate it into clothing. Itis all

about the sensibilities to us.

Our pieces are as colorful as the natural tones of the Mediterranean landscape, our cuts compliment the human silnouette just as

the smooth breeze compliments the bare sun. Our patterns and details are just as bold as they are unassuming, exactly as the finest

things about the Mediterranean culture.

The brand is notably appreciated by those who like or aspire to travel. It's always Summer somewhere in the world and that is why

we are able to sell all seasons round.




"Akdeniz hi¢bir yere benzemeyen bir tutku asilar
insana." Bu tutkudan dogan Mr. Mood, bu yaz

havasini yakalama ve tasarimlarina yansitma

amaclyla ortaya ¢ikmis bir markadir.

“Bizim icin her sey duyarliliklarla ilgilidir.”

Parcalari, Akdeniz manzarasinin dogal tonlari kadar
renkli ve pUrlzsuz esintinin gunese eslik edisi gibi,
kesimleri de insan siluetini butunltukle tamamlar.
Desenleri ve detaylari cesur ve gosterisli olmanin
yani sira, Akdeniz kulttrinudn en zarif yanlari gibi
alcakgonulluddr. Mr. Mood; seyahat etmeyi seven
veya seyahat etme hayali kuranlar tarafindan

takdir edilmektedir. DUnyanin herhangi bir yerinde
her zaman yaz vardir ve bu nedenle her mevsim

ulasilabilir olmak onun dogasinda vardir.

"CpeamnseMHOMOoOpbe BAOXHOB/ISET CTPACTbIO, KAK

Huv ogHOo apyroe mecrto."

VIMEeHHO 3Ta CTpACTb BAOXHOBMIA 6peHa Mr Mood,
CTPEMSALLMNCH 3aXBATUTb JIETHEE HACTPOEHME U
BOIM/IOTUTb €ro B oAexxay. 1189 HAac 3To 6peHsa o

YyBCTBUTE/IbHOCTU.

M30enums TaK XKe KPACOYHbI, KOK eCTEeCTBEHHbIE TOHA
cpeam3emMHOMOPCKOro nen3axxa. Hatum ¢gacoHs!
[OMO/THSAIOT Ye/TOBEYECKMI CUTYST TAK XKe, KaK

JIerKnY BETePOK AOMOTHSET rosioe CosHLEe. A y30pb!
M OeTasIv, CMe/Ible 1 HEHABA3YMBbLIE, KAK U JTy4LLne

YyepTbl CPeAN3EMHOMOPCKOM Ky 1bTyPbl.

BpeHa 0CO6eHHO LIeHSAT Te, KTO JI06UT Uu
CTPEMUTCH MyTeLIEeCTBOBATbL. Mbl MOXXeM
MPOAABATh HALLIM U3AENS KRY/IbIM rofd, MOTOMY
YTO B MUpe BCeraa ecTb MecTo e Terisio U JIETHAS

roroaa.
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MYA GOLLLGTION

Welcome to the all new world of MYA and unveil your most feminine side.

In MYA our vision is to design and create women's clothing, inspired by our explorations in exotic places and different cultures
around the world. We create unique collections that represent each woman separately.

Our journey began in 2016 when Dimitra Nika decided to quit her corporate career in order to fulfill the dream of working independently
and creating her own brand. Affected by her travel experiences, she now gives the sense of beauty and freedom to every modern woman..

Each collection is designed and created exclusively in Greece and all patterns are proudly designed and sampled by MYA.

MYA taps into that sense of beauty, love & freedom that so compliments the female spirit. The vibrant, expressive part of you that
emerges on vacation & real world, MYA brings that spirit to life, wherever you are.







Born on March 5,1959 in Istanbul, Nedret Taciroglu graduated from Mimar Sinan University, Department of Interior Architecture in
1981.I1n 1980, she combined her passion for fashion with her passion for home decoration and founded the “NEDO" brand. She rose
rapidly in Istanbul, Paris, New York, Dallas and Houston. international fashion; The collections prepared under the brand NEDO BY
NEDRET TACIROGLU were highly appreciated by Turkish and international buyers for their delicate, refined, assertive and romantic
taste as well as special fabrics and accessories. It has become one of the first choices of celebrities for leading red carpet, TV shows
and concerts. World famous singers Jenifer Lopez, Lady Gaga, Gwen Stefani, TV star Michelle Hunziker, Aishwarya Rai Bachchan,

Victoria Swarovski, Amanda Holden, Pixie Lott, Angela Bassett, Many celebrities such as Kylie Jenner appear on the red carpet and
TV shows with her Nedo designs.
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NIHAN PERER

Nihan Peker brand has a style that combines romantic and elegant silhouettes with strong details and craftsmanship. Supporting
its modern and minimal structure with femininity, the brand appeals to a stylish woman who goes from day to night. Nihan Peker
prepares collections that include both ready-to-wear and couture designs every season. It presents its ready-to-wear collection at
international fairs and its collections are offered for sale in various concept stores in Istanbul and the Middle East. In addition to
working as a design consultant for many brands, she exhibits her collections at Istanbul Fashion Week. DESIGNER He started his
academic education at Istanbul / Yeditepe University - Fashion and Textile Design, and then completed his master's program in

Milan / Istituto Marangoni. He had worked with different brands in Istanbul and Milan.




Nihan Peker markasi, romantik ve zarif siluetlerin,
guclu detaylar ve iscilik ile birlestigi bir stile sahip.
Modern ve minimal yapisini, feminenlikle
destekleyen marka, gundlzden geceye uzanan sik
bir kadina hitap ediyor. Nihan Peker her sezon hem
hazir-giyim hem de couture tasarimlarin yer aldigi
koleksiyonlar hazirliyor. Yurtdisi fuarlarinda hazir
giyim koleksiyonunu sunuyor ve koleksiyonlari
istanbul ve Ortadogu’daki cesitli konsept
magazalarda satisa sunuluyor. Bircok marka igin
tasarim danismanligi yapmanin yani sira,
koleksiyonlarini istanbul Moda Haftas’'nda
sergilemekte. Akademik egitimini istanbul /
Yeditepe Universitesi - Moda ve Tekstil Tasariminda
baslayan Nihan Peker, devaminda egitimini Milano

Istituto Marangoni YUksek Lisans programinda

tamamlamistir. istanbul ve Milano'da farkl

markalarla calismisti.

Ctunb 6peHaa HuxaH MNexkep codyeTaeT B cebe
POMAHTUYECKUE U STIErAHTHbIE CU/TYSTbl C
CUJIbHbIMU AETAISMU U MACTEPCTBOM.
lNonnep>xkmBAsi COBPEMEHHYHO M MUHUMQAJTUCTCKYHO
CTPYKTYPY XXeHCTBEHHOCTbIO, 6peHa obpallyaeTca
K CTU/IbHOM YKeHLLMHE, KOTopAs ocTaeTcs cobou
B /1t060€e Bpems cyToK. HuxaH Nexkep exxece3oHHO
FOTOBUT KOJI/IEKLMU, BKITFOYAIOLLME KAK
MOBCEAHEBHYIO OAEXAY, TAK U OAEXAY OT KyTHOP.
OHQ MpencTaB/ISIET CBOK KOJITEKLMIO
MoOBCEAHEBHOM OAEXAbl HQ MEXXAYHAPOAHbIX
MQPKETAX, OHW TAKXKEe MNpeacTaBieHbl B
PA3INYHbIX KOHLEMTYA/IbHbIX MArA3MHAX B
Crambyrie m Ha bakHem BocToke. [ToMumMo
PA6OTbI KOHCY/TBTAHTOM M0 AN3ANHY A/19 6pPEeHOO0B,
CO CBOUMMU KOJITEKLMSIMU [TeKep y4ACTBYET B
Henene moawbl B Ctambyrne. [inzariHep Ha4vyaaa
akagemuyeckoe obpa3oBaHue B CTAMOY/1bCKOM
YHuBepcuTeTe / YHuBepcuteTe Equterne rno
HarnpasieHuo «Moaa v TeKCTUIbHbIV AN3ANH»,
Q 3aTeM 3QKOHYMIQ MAFUCTEPCKYHO MPOrPAMMY

B MUJIQHCKOM VIHCTUTYTE MaparoHu.




10

During the Normaillot design process, inspiration is drawn from various art movements and artists. Collections are created through

a combination of elements ranging from Salvador Dalf's surreal works to Yayoi Kusama's playful concepts.

Products feature allusions to the influences of Ekrem Yalcindag, Bridget Riley, Agnes Martin, Hilma af Klint, Giorgio Criffa, Gustav Klimt,

Pablo Picasso, Carlo Carra, Umberto Boccino, Wassily Kandinsky, Josef Albers, Jasper Johns, Jackson Pollock and many other artists.

Alongside iconic motifs and patterns, artistic references serve as the starting point for their designs.
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NIMPH SEDLN ROGIBEY

NYMPH ISTHE EMBODIMENT OF ECO AND DESIRE; IT IS ABOUTIQUE LUXURY BRAND WITH BEESPOKE DESIGN AND PRODUCTION,
RISING OUT OF ISTANBUL, THE MYSTIQUE HOME OF THE OTTOMAN HAREM. NYMPH IS FOUNDED IN 2019 BY SEBEN KOCIBEY.
Designer SEBEN KOCIBEY has always been in fashion industry throughout her professional career. As a fashion stylist at HARPERS
BAZAAR, as a buyer at HARVEY NICHOLS and finally as a costume designer at TIMS PRODUCTION & SINEGRAF FILM prior to
establishing her own label. The Couture Brand House earlier 2010's started serving to a small community in Istanbul who needs
unique "made to measure” swimwear, than transformed to an international brand in 2019 with SS20 Collection Launch. SHE IS
INSPIRED TO TRANSCEND THE AESTHETIC SUPREMACY OF THE HAREM BEAUTY INTO A CONFIDENT, SELF-PROFESSED, PROVOCATIVE
WOMAN. A SEDUCTRESS WHO OWNS HER SEXUALITY. WAS CREATED TO BRING COUTURE LIKE QUALITY TO SWIMWEAR.
NYMPH IS AN AUTHENTIC UNION OF DESIGN AND CRAFTMANSHIP: -SUPERIOR DESIGN TALENT -FORM ENHANCING CUTS -EXOTIC
BLEND OF PRECIOUS MATERIALS -DELICATE HAND BEADING AND EMBROIDERY
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By OzgUr Masur: "The OzgUr Masur Collections describe the desire to be noticed and felt by blending the different emotions inside
the person. Each collection, each piece brings to life the story of both the same and very different women. | get it while working with
a musical accompaniment.” After graduating from Marmara University, Faculty of Fine Arts, Textile Arts, Fashion Design Department,
he joined the professional design world. He won the "Future Design Star" award from the Leather Show and the ITKIB Young
Designers Competition award. Then she started her fashion studies. Masur, who has exhibited his works in many national and
international fairs since his student years, has provided collections and consultancy to corporate companies. Free Masur. In 2008,
he founded his own brand, in which he created designs whose universe is between tradition and modernity. Masur presented its first
collection as part of the IF Fashion Fair in 2008, and opened its own showroom in the same year. Its signature fine design craftsmanship
is a blend of modern craftsmanship and colours. His story on calm body cups creates the integrity of his collections with great details.
Pret-a-Couture collections reflect sophisticated lines with extremely feminine and elegant silhouettes that offer a unique style.
Besides Pret-a-Couture, Masur also has two more lines, Haute Couture and Bridal. She has also been the Co-President of the Fashion

Designers Association since 2018.
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PLNINSULA

"I have loved the sea since | was a child. The Maremma coast, the Monte Argentario promontory and the Capalbio coast are the
places where | grew up and have always been in love with. Wonderful, wild places. Places with a unique energy, difficult to explain
because you can only love it. Here nature makes me feel alive. | can smell the scent of oleanders and rosemary in bloom, | can see
the light of the warm sun shining and the reflections of the salt on the golden skin. | imagine lips wet by the sea, stolen kisses and
laughter among friends" Peninsula is a collection that is inspired by beautiful country in Italy, what this country represents and its
colors. Its majolica, its land. Inspired by the world of capri of the 80s when the summer of capri looked like the summer of the
world. To that lightness to that elagance. This collection is increasingly Eco linked to the sea. The bathing suits are made of recycled
plastic removed from the sea, each costume is made with 7-8 plastic bottles. They use 90% linens and non-cotton cottons because
the flax plant does not need water to grow and this is a great advantage and the entire plant is used. Peninsula is a cot that increasingly

focuses on the environment.

- AARERRR %
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PIA is a fashion brand that embodies the essence of Mediterranean culture with a sustainable approach, bringing the colors, textures,
and patterns of the region into their collections. The brand's motto, "comfortable elegance," reflects the calm, simple, and peaceful
way of life found on the shores of the Mediterranean. Creative Director Pelin llikan Aylan designs each piece in their collections with
a focus on using high-quality, sustainable materials and the best craftsmanship and stitching. All products are made in Turkey with

the expertise of local artisans and the quality of Turkish fabrics.

Before founding PIA, the designer had many years of experience in the fashion industry as a purchasing manager for various global
brands. After 12 years in the industry, she redirected her focus to fashion design and studied at Istanbul Fashion Academy. She graduated
with honors after two years of study and earned the opportunity to showcase her brand at IFW. The interest in her first collection led
to the birth of PIA, which was established in 2017 with collections inspired by the sparkling Mediterranean shores where the designer
spent her childhood. PIA meaning "Coming from the home of the 12 gods of Mount Olympus" in Latin, embodies the spirit of the

Mediterranean and the designer's initials in the same logo bring the brand to life.




PIA sUrdurulebilir bir yaklasimla Akdeniz
kUltGrinun ruhunu; renkler, dokular ve desenlerle
koleksiyonlarina tastyan bir moda markasi. Mottosu
konforlu siklik olan markanin ruhu Akdeniz
sahillerindeki sakin, sade ve huzurlu yasam
bicimini yansitiyor. Koleksiyonlarini gunlik yasam
icin tasarlayan kreatif direktor Pelin llikan Aylan
tasarladigi her bir pargcanin, yuksek kalitede
surdurdlebilir malzemelerle, en iyi iscilik ve dikis ile
ortaya ¢cikmasina dikkat ediyor. TUm UrUnler lokal
usta larin emekleriyle Turkiye'de, Turk kumas
kalitesi ile Uretiliyor. PIA'yI kurmadan dénce global
bircok moda markasinda satin alma yoneticiligi
yapan tasarimcl, 12 senelik sektoér deneyimi

sonrasinda rotasini sektoérin tasarim alanina

cevirerek istanbul Moda Akademisinde Moda

Tasarimi egitimi aliyor. 2 sene suren egitimini
birincilikle tamamlayip markasini IFW'de tanitmaya
hak kazaniyor; ilk koleksiyona gosterilen ilgi PIA'nin
dogusunda énemli bir adim olurken, marka 2017
yilinda kurularak tasarimcinin gocuklugunun
gectigi Akdeniz sahillerinin isiltisindan esinlenen
koleksiyonlari ile hayata gegiyor. PIA, Latincede
12 Tanrinin evi olan Olympos Dagi'ndan gelen’
anlamina geliyor. Markaya hayat veren Akdeniz ruhu
ve tasarimcinin isminin bas harfleri ayni logoda

hayat buluyor.

PIA 3710 TOProBast MapKa MOAHOM OAEXKAbI, KOTOPAS
HeceT B cebe AyXx CPeAN3eMHOMOPCKOMN KyJTIbTYPbl
C YCTOMYMBbIM MOAXOAOM K CBOUM KOJIIEKLMAM C
MCMO/Ib30BAHMEM LIBETOB, TEKCTYP U Y30POB. [yx
6peHaq, AEBMU3 KOTOPOIro - KOM®POPTHAS
3/1€rAHTHOCTb, OTPAXKAET ATMOCHEPY
CMOKOWMHOIO, MPOCTOro U MUPHOro 06pA3A XKN3HM
Ha rnobepexxkbe CpeamsemMHoro Mops. KpeaTvBHbIN
auvpekTtop MNenvH blrbikaH AVIAH, CO34A0LLAS CBOU
KOIIEKLMM A5 MOBCEAHEBHOM XKIN3HM, 3060TUTCH
O TOM, YTO6bI KAXKAAS BELLb, KOTOPYH OHA
pa3pabaTeiBAET, Obl/IQ CO34AHA M3
BbICOKOKQYECTBEHHbIX SKO/I0MMYHbIX MATEPUA/IOB,
C UCMO/Ib30BAHMEM JIYHLLMX MATEPUAIOB U LLUBOB.
Bcs npoayKums npomsBoamTcs B TypLMM TRYAOM
MECTHbIX MACTEPOB U C TYPELKUM KQYECTBOM
M3roTOB/IEHUS TKAHeN. [n3anHep,
npopaboTaBLLAS 4O CO34AHMSA PIA MeHeaKepoM
M0 3AKYNKAM BO MHOIMX MUPOBbIX MOAHbIX
6peHaax, nocse 12 1eT pab6oTbl B 3TOM CEKTOPE,
06pATV/IA CBOV MyTh K Chepe AM3arHaA 1 m3y4ana
AnsaniH ogexkabl B CTaM6y/1bCKOM AKQAEMUM MOABbI.
[ocrie 3aBepLLUEHMS] 2-1ETHErO 06YYeHMS] C NepBbIM
MECTOM OHQ MO/1yYM/Ia MPABO NPEeACTaBUTL CBOU
6peHa Ha IFW; nHTepec, nposBieHHbINA K NepBon
KosnneKuUmm, Aasa Ha4vyaso PIA, 1 6peHa 6bl/1 OCHOBAH
B 2017 rofy, a KoI/IeKLUMM BAOXHOB/IEHbLI 6/1ECKOM
Cphean3eMHOMOPCKOIo rnobepexkbs, rae AN3avHep
MpoBe/Ia CBoe AETCTBO. B nepeBoae ¢ iatbiHu PIA
Oo3HaYaeT "npuLuenLuni ¢ ropbsi OMmr, POAMHbI
12 60roB". CpeameMHOMOPCKUM AYX,
HAMOIHAOLLMY 6peHa, U MHULIMATIbI MUMEHM

ﬂM30l;lHepG OXXWBAKOT B OHOM J1OroTurie.
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Raisa Vanessa was created by twin sisters Raisa & Vanessa Sason in 2011 with the intention of developing a modern and empovering
brand for women, by women. Raisa Vanessa attached great importance on designing versatile pieces with signature details such as
strong shoulders and embellishments in order to take women's style from day to night. The collections showcase the sisters’ sartorial
taste through mixing and matching fabrics and styles conventionally to create a fusion of maximalist, dimensional yet sexy designs
met with artisanal tailoring to enhance women's self confidence and power. Brand has been attending numerous short-term
showrooms in different cities, showcasting its collections at NYFW while collaborating with select global brands like Coca Cola,
Nike, Ford Mustang and many others since 2013. Now, Raisa Vanessa is a globally recognized brand that merchandises through

select fashion retailers and is worn by celebrities worldwide.







The unconventional designs of Sandshaped, a bohemian and sophisticated bikini, swimwear & beachwear brand based in both
Los Angeles and Istanbul, meet premium, Italian and recycled ECONYL® fabrics. Sandshaped products are inspired by a sophisticated

lifestyle and a longing for travel. Today, it continues to offer designs to the new generation of free-spirited and environmentally
CoNscious consumers.
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Founded in 2016 by Senem Mursaloglu and set out with the ‘Sisters before Misters’ motto, “Sisters” draws its inspiration from the

strong bonds of sisterhood.

The brand aims to offer unique and timeless dress solutions for women to wear on special occasions and stand out from the
crowd. Vintage-inspired handmade floral and animal prints, vivid colors, fluid forms and feminine silhouettes that can be styled

in various ways and worn repeatedly are the main design elements of Sisters dresses.







The brainchild of Natalia Georgala, WOERA was founded in Athens in 2019 to honor the timeless elegance of the classic man tailored
shirt. After graduating from her fashion studies at Instituto Marangoni in London, Natalia went on to live and work in New York,
Paris & Milan where she had the chance to establish her award winning blog & personal Instagram brand @NatGeorgala that has
successfully been running since 2009. A regular in the international Fashion Week scene, she has since collaborated with the likes
of Gucci, Omega, Linda Farrow, Bottega Veneta & Moet & Chandon just to name a few. When she returned to her hometown of Athens,
Natalia founded WOERA with the mission to offer an edited wardrobe of men's staples that has been taken into the world of women'’s
RTW. Starting with a collection of ultra-sophisticated tailored shirts, made through a creative combination of conventional materials,
patterns, and colours, WOERA offers the ultimate layering pieces that not only suit every occasion, but also withstand the test of time.

LOCAL PRODUCTION MADE IN GREECE

We work with a Greek family-owned business that enables us to be involved first-hand in every step of the production process. Our
seamstresses and seamsters take pride in producing every single stitch and we ensure they are fairly and equitably compensated.

ZERO CLOTHING WASTE

In response to the industry's landfill problems, we only cut the necessary quantities to eliminate clothing waste; we start with minimal
units in stock and then based on demand we decide how to extend our inventory. We only keep stock in our core styles and only offer
our seasonal colours on a pre-order basis.

EXCLUSIVE USE OF NATURAL FIBERS
Every part of our garments are made of natural fibers such as cottons, linens and silks including our branded mother of pearl buttons.

TIMELESS DESIGN APPROACH
We are not trend-led, we aim at offering timeless, durable pieces to be worn for years to come.




WOERA, Atina'da kurulan bir marka ve klasik erkek
gdmleklerinin zamani asan zarafetini onurlandirmak
amacilyla Natalia Georgala tarafindan tasarlandi.
Marka, dogal elyaflar kullanarak sifir atik Gretim
yaparak ve zamansiz tasarimlar sunarak
surdurulebilir moda anlayisini benimsemektedir.
Giysi Uretim sUrecinde yerel bir Yunan aile sirketi
ile calisiimaktadir ve her adimi yakindan takip

edilmektedir.

WOERA'nIN tasarim anlayisi ise trendlere degil,
zamansiz ve dayanikli parcalara odaklanmaktadir.

Yillar boyunca giyilebilecek ve modasi higbir zaman

gecmeyecek kiyafetler Uretmeyi hedefleyen

WOERA, her bir parcasiyla kalite ve siklidi bir arada

sunmaktadir.

KomnaHus WOERA, ocHoBaHHasi B 2019 rogy
Haraneeri leoprasna, npeaiaraet orpaHnYeHHYo
KOJI/IEKLMIO KITACCUYECKUX MYXKCKUX PyOaLLIEK,
npeaHAa3HAYeHHbIX UCKITROYUTEIbHO [/19 XKEHLLMH.
bpeHa oTMe4aeT CrIoCO6HOCTb YKEHLMNH HOCUTb
BHEBPEMEHHYIO OAEXAY, M3HAYA/IbHO
npeaHa3HaYeHHY A9 MYXKYUH, U 6e3 0CobbIX
YCUNNA NPeBPALLATb €€ B KY/IbTOBbIV 2/1eMEHT
rapaepoba. Kapkabivi MpeamMeT oaexxab! Pa3paboTaH

Y M3roToBeH B AQUHAX.




LINEP TUSUN

As a fashion design graduate from Istituto Marangoniin Milan Zeynep Tosun held her graduation fashion show in London in July
2006. She was immediately offered a job by Alberta Ferretti and settled in Rimini where she highly developed her designing skills.
At the end of 2008, she decided to launch her own brand and now Zeynep Tosun is one of the most recognized leading luxury
brand in Turkey and opened its doors internationally. Some of the stars who wore Zeynep Tosun designs includes: Lady Gaga,
Nicole Sherzinger, Rita Ora, Kate Hudson, and many more. Zeynep Tosun regenerated a reputation for combining ethnic touches
of Anatolian craftmanship with modern shapes to create a ready-to-wear and couture collections on an intertional level. Brand's
one of the most important value is empowering disadvantaged women to contribute to the provision of equal opportunities and
working with many women teams in Turkey and make them an essential part of the production process of the collections. Also
trying to reach its fair trade goal by taking part in social projects with on the important issues that Turkish women are struggling

with while being one of the brand ambassadors of UNDP Turkey.
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Zeynep Tosun, Milan'daki Istituto Marangoni'den
mezun olan bir moda tasarimi 6grencisi olarak
2006 yill Temmuz ayinda Londra'da mezuniyet
defilesi duzenlemistir. Ardindan Alberta Ferretti
tarafindan hemen is teklifi alarak tasarim
becerilerini Rimini'de gelistirir. 2008 yilinin
sonunda kendi markasini kurmaya karar veren
Zeynep Tosun, simdi Turkiye'nin en taninmis 6nde
gelen luks markalarindan biridir ve uluslararasi
alanda bir¢ok basariya imza atmaktadir. Zeynep
Tosun tasarimlarini giyen bazi yildizlar arasinda
Lady Gaga, Nicole Sherzinger, Rita Ora, Kate Hudson
ve bir¢ok Unlu isim bulunmaktadir. Zeynep Tosun,
modern sekillerle Anadolu zanaatkarligindan etnik
dokunuslar kombinleyerek hazir giyim ve Couture
koleksiyonlari olusturarak uluslararasi dizeyde Un
kazanmistir. Markanin en énemli degerlerinden biri
dezavantajli kadinlarin, esit firsatlarin saglanmasina
katkida bulunmalarini saglamak ve Turkiye'deki
bircok kadin ekibiyle ¢alisarak, onlari koleksiyonlarin
Uretim sUrecinin vazgecilmez bir pargasi haline
getirmektir. Ayrica, Turk kadinlarin mucadele ettigi
onemli konularla ilgili sosyal projelerde yer alarak
adil ticaret hedeflerine ulasmaya ¢alisirken, UNDP
Turkiye'nin marka elgilerinden biri olmaktadir.

3eviHen TocyH, OKOHYMBLUAS QAKY/IbTET AN3ANHA
MOoAbl MUIAHCKOro MIHCTUTYTA MaparoHu, rnpoBesna
CBOW BbIMYCKHOW MOKA3 MoA B JIOHAOHE B utoe
2006 roga. OHa cpas3y MosyYnaa NpeaIoXKeHme o
pa6orte oT AnbbepTbl DeppeTTi 1 Mocenniach B
PuMuHW, raoe pa3BuBaA/Ia AN3AMHEPCKME HABLIKU.
B koHLe 2008 roga AeByLUKA peLUmnsia 3aryCTUTb
CO6CTBEHHbIV MPOEKT, 1 Teriepb Zeynep Tosun

ABJI9€TCH OAHUM N3 COMbIX M3BECTHbIX POCKOLLIHbIX

6peHaoB B TypLMM U OTKPbIBAET CBOM ABEpPU BCEMY

MUpY. HekoTopble 13 3Be34, KOTOpble HOCST OAEXAY
Zeynep Tosun: Jleau ara, Hukosb Lep3uvHrep,
Puta Opa, KenT XaacoH v gpyrve. 3eviHern TocyH
€co34as1a PeryTALnIO, BbIMYyCTUB KOJI/IEKLMNM MPET
a rnopre v KyTrop HA MeXXAYHAPOLHOM YPOBHE,
coyeTasi STHUYECKME 3/1IEMEHTbI AHATOJTMNCKOIo
MQACTEPCTBA C COBPEMEHHbIMU popmamim. OaHA 13
BAXKHEMNLLMX LileHHOCTey 6peHAa AATb XXeHLUMHAM
13 He6/1QrorosyYHbIX CEMEN BO3MOXKHOCTb BHOCUTH
BK/1QA B MPeAoCTaB/IEHUNE PABHbIX BO3MOYXKHOCTEM,
pPaboTaTh CO MHOMMMM XKEHCKUMIM COOBLLECTBAMMU
B Typuuun, Q TAKXKe CAe/1aTb UX BAXKHOM YACTbIO
rfpoLecca rnpomn3BOACTBA KOI/IEKLUMNN. ABFSCH
oaHuM mn3 npeacraButener UNDP B TypuLmim, TOCyH
MbITAeTCs JOCTUYb L€/ CPABEA/IMBOMN TOProB/IU,
MPUHUMAS YHACTUE B COLMASIbHBIX MPOEKTAX MO
BAXKHbIM BOMPOCAM, C KOTOPbIMU CTA/TIKMBAIOTCS

TypeuKne XXeHLLNHbI.
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